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Data-Driven Personas
What is the Verizon brand value proposition that is communicated in this particular ad?
	The Verizon advert outlines that the network is 100% phenomenal. The value portrayed in the product assures potential clients of product credibility. Moreover, potential customers are assured of service quality due to the high value well stipulated in the advert. Technology being among the leading concerns across the globe, people have to be assured of quality service offered by any network service ("Verizon | Gaten Matarazzo," 2017). In the Verizon ad, the network is also 100% fiber-optic, thus being more effective and efficient than other networks.  
Describe the buyer persona you feel is best represented in this ad, including the pain points (problems to solve) that are facing your persona
	The buyer persona best represented in the Verizon ad is gaming firms and teens. In most cases, kids’ network through gaming activities. In the 21st century, many teenagers engage in video games during their leisure time. Based on the aspect mentioned above, the 100% fiber-optic network facilitates gaming activities among teens ("Verizon | Gaten Matarazzo," 2017). Moreover, gaming firms are well represented where some people have invested in the gaming industry, and the effectiveness of the network providing the internet determines their success or vice versa.
	The pain points facing the teen's video game players are slow internet connectivity, as well as buffering network. The primary reason for buffering of the internet network disrupting the gaming session is less the 100% value. Moreover, the teens' network was using in video games was not a 100% fiber-optic network. Unlike Fios services, the persona targeted by the advert had a shorter price guarantee ("Verizon | Gaten Matarazzo," 2017). The video also portrays the unfriendly customer service of other internet networks.
If you were the content marketing manager at Verizon/Fios, list some of the social channels that you might use to extend this particular TV message into social media and why you would choose them?
	The first social channel that I would use is Facebook. In the modern world, Facebook is widely used across the globe and suitable to market products and services. Additionally, people from all races, social classes and age groups are on Facebook, such as teens as well as adults. Just liken Facebook, Instagram is also an appropriate platform to extend the ad's message. Instagram has a vast audience, and the recipients receive communication within a short time. The app has various ways in which an individual can share information with other Instagram users; for example, through Instagram stories and posting the video; an individual intends to market. 
WhatsApp is also another suitable social channel that I would use as a content marketing manager for advertisement. There are many potential customers of products, and posting the ad, statuses, and marketing groups on WhatsApp can help reach many people ("Verizon | Gaten Matarazzo," 2017). Since a large population of America's citizens uses a smartphone, 90% of them have a WhatsApp application, thus a reliable means of communication.
Write a "Personal Philosophy" statement for your persona.
	The most appropriate personal philosophy is persistence and optimism matter for better results. In advertising a product, the outcomes may not come within the first few weeks of advertisement, but they are eventually evident. An individual has to be persistent and not to give up on better results. In the Verizon video, the buyer personas are optimistic that their situation will get better through the use of the new service regardless of their initial difficulties. They have faced hindrance in video games through poor internet networks, but they remained optimistic that the situation would be better in the future.
Reference
Verizon | Gaten Matarazzo. (, 2017). Retrieved 16 January 2021, from https://www.youtube.com/watch?v=7n2vRcBQAnU&feature=emb_logo
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